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SOCIAL PROOF MARKETING

Social proof is one of Dr. Robert Cialdini’s 6 principles of persuasion (with reciprocity, commitment, and consistency,

authority, liking, and scarcity) which maintains that people are especially likely to perform certain actions if they can
relate to people who performed the same actions before them.

REVIEWS TESTIMONIALS CASE STUDIES INTRODUCTIONS RECOMMENDATIONS



BUILD YOUR SOCIAL PROOF

Website - Events -

Social Media- Initial Consultations - Email Follow Ups -

eBook/Book - eMail Signature -




Testimonial Builder

PROBLEMS : What problems do you solve? PROCESS: How do you take your clients from A | RESULTS: What results do you help your clients

to B? achieve?

OBJECTIONS: What are some key objections VALUES: What would you most like your clients J| IDEAL WORLD: Write your ideal testimonial

that your propects have? to say about you?




Testimonial Interview

What problems were you struggling with when | What are 1 to 3 areas that we helped you with [ What has changed as a result (be specific)?

you decided to hire us? the most?

What main concern did you have about hiring Who would you recommend our services to What else would you like to add?

us? and why?
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